




















> Part 10: About the Platform of China’s National Image Survey g:‘;gzl'\‘sa“r"ga'z'g‘fSQQ
urvey

Millward Brown ACSR

Millward Brown ACSR is the joint venture of Millward Brown in China. Millward Brown is a leading global
research agency specializing in advertising effectiveness, strategic communication, media and brand

equity research. Millward Brown helps clients grow great brands through comprehensive research-based
qualitative and quantitative solutions. Specialist global practices include Millward Brown Digital (a leader

in digital effectiveness and intelligence), Firefly Millward Brown (our global qualitative network), a ACknOWIngement

Neuroscience Practice (using neuroscience to optimize the value of traditional research techniques), and

Millward Brown Vermeer(a strategy consultancy helping companies maximize financial returns on brand Beijing International Studies University and Beijing Foreign Studies University contributed to
and marketing investments). Millward Brown operates in more than 55 countries and is part of Kantar, the translation of this survey questionnaire into various foreign languages

WPP’s data investment management division.

China Internet Information Center, CIPG Digital Media Center and Beijing Review supported
the release of this report.

Lightspeed GMI

Quality-seeking researchers, marketers and brands choose Lightspeed GMI as their trusted global partner
for digital data collection. Our innovative technology, proven sampling methodologies and operational
excellence facilitate a deep understanding of consumer opinions and behaviour. From award-winning
survey engagement to fieldwork management, we add value at every stage of the research process.

Focusing on local market knowledge, Lightspeed GMI's proprietary panels deliver access to more than
four million online research respondents with unparalleled quality, capacity and targeting. Our
comprehensive product suite offers the tools and services needed to generate dependable research
results across the consumer, B2B, financial and healthcare business segments.

These, along with a full suite of data collection services including mobile surveys, custom panels and
communities, specialty panels and observed digital behaviour and ad tracking, provide the industry’s most
complete and highest-quality portfolio for conducting online research.
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